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Call for Papers

The International Management Review (IMR) journal invites the submission of papers for publication
consideration for coming issues in 2023. IMR publishes both empirical and conceptual papers. Articles in

IMR address emerging trends and concerns in the areas of

Management Science and Engineering

Accounting

Finance

Economics

Information Technology
Business Education

Business Distance Learning
Business Law

Marketing

Operations Management
Management Information Systems
Quality Management
International Business/Trade
Human Resource Management
Project Management
Management of Technology
Public Administration
Strategic Management
Entrepreneurship

Health Care Management
e-Business

Other topics approved by editor

The goal of IMR is to facilitate management knowledge exchange among researchers and practitioners.
IMR also publishes scholarly research.

Manuscripts: The journal accepts unsolicited manuscripts. All articles are blind peer-reviewed. The journal
reserves the right to make all decisions regarding the acceptance or rejection of an article for publication.

All editing decisions reside with the journal's editorial board.

Submission: Manuscripts must comply with the journal’s specified format and style and must be submitted
in Microsoft Word. You can submit through website http://www.imrjournal.org/ Or email your manuscript

to Isunlinda@gmail.com with a letter indicating the appropriate track for your paper.

Journal website: http://www.americanscholarspress.us/journals/IMR/journal_IMR.php
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