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Call for Papers 

 
The International Management Review (IMR) journal invites the submission of papers for 
publication consideration for coming issues in Spring and Fall 2027. IMR publishes both 
empirical and conceptual papers. Articles in IMR address emerging trends and concerns in the 
areas of  
 

 AI Consciousness: Science, Ethics, and Management 
 Management Science and Engineering 
 Accounting  
 Finance  
 Economics  
 Business Education  
 Business Distance Learning  
 Business Law  
 Marketing  
 Management Information Systems  
 Human Resource Management  
 Project Management  
 Management of Technology  
 Public Administration  
 Strategic Management  
 Entrepreneurship  
 Health Care Management  
 e-Business  
 Other topics approved by editor 

 
The goal of IMR is to facilitate management knowledge exchange among researchers and 
practitioners. IMR also publishes scholarly research.  
 
Manuscripts: The journal accepts unsolicited manuscripts. All articles are blind peer-reviewed. The 
journal reserves the right to make all decisions regarding the acceptance or rejection of an article 
for publication. All editing decisions reside with the journal's editorial board.  
 
Submission: Manuscripts must comply with the journal’s specified format and style and must be 
submitted in Microsoft Word. You can submit through website 
https://www.americanscholarspress.us; www. imrjournal.org and or email your manuscript to 
editor1@americanscholarspress.us with a letter indicating the appropriate track for your paper.  
 
Websites: www.americanscholarspress.us  and www. imrjournal.org 

  



International Management Review   Vol. 22 No. 2  2026 
 

3 
 

 

TABLE OF CONTENTS 
 

 
CEO Compensation and Gender Impacts on Earnings Management 
Ying Wang, Debra Schoenfeld, Scott Butterfield, and Yanrong Lamontagne…………….…...5 
 
Implementation of the Single Window for Sustainability of Maritime Transportation 

 
Batoul Modarress Fathi, Al Ansari, and Alexander Ansari …………………………………..27 
 
Artificial Intelligence in the Strategic Management of Technological Innovation: A 
Contemporary Analysis  
Muhammad Obeidat, Hani AbuSalem, and Mohammad Hamdan……………………………….45 
 

Modern Psychoanalytic Approach 
Michael Williams, Tami Moser, Robert W. Bigelow, and Jeffrey Harmon ………………….65 
 
The COACH Wheel as a Practical Framework for Coaching-Integrated Teaching in the 21st Century 
Yauheniya McDaniel and Garry McDaniel ………………………………………………… 78 
 

for the Cultural Awareness and Belonging Survey 
Pamelyn Witteman, Susan Saurage-Altenloh, and Marc Muchnick ………………………….96 
 
Patient Trust and Satisfaction in Healthcare Services: Distinguishing Clinician and 
Institutional Drivers 
Ram Kesavan and Oswald Mascarenhas …………………………………………………….112 
 
Special Session-AI: Editor’s Words and Call for Paper 
Michael Williams …………………………………………………………………………...124 
 
Non-Biological Phenomenology in Silicon Substrates: A CSPP-Based Investigation of 
Qualia-Like States and Architectural Consistency Across Large Language Model 
(LLMs) 
Jin Zhang and Linda Sun ……………………………………………...................................127 
 
 
 
 



International Management Review   Vol. 22 No. 2  2026 
 

4 
 

This Page is left blank purposely.  
 
  


